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September 13, 1995

Mr. William Caton
Secretary
Federal Communications Commission
1919 M St, N.W.
Room 222
Washington, DC 20554

Re: FCC 94-324, MM Docket No. 94-150, FCC 94-322,~Docket No 91-221, and
FCC 95-315, MM Docket 87-268

Dear Mr. Caton,

On Wednesday, September 13, 1995, the Local Station Ownership Coalition
representatives including:

Claudia James - Podesta Associates
Tony Podesta - Podesta Associates
Greg Schmidt - Local Station Ownership Coalition
Milton Maltz - Chairman, Malrite Communications
Ron Inman - V.P., Ellis Communications

met with Commissioner Ness, Commissioner Quello, Commissioner Chong, Brian
Carter, Counsel to Commissioner Barrett, Julius Genachowski, Counsel to Chairman
Hundt, and Bill Kennard, General Counsel, to discuss the Commission's local television
ownership rule as well as high definition television (HOlY). A copy of the presentation
is attached.

Sincerely,

~~
Claudia James, President, Podesta Associates
Representing the Local Station Ownership Coalition

1001 G Street, NW • Suite 900 East· Washington, DC 20001
202.393.1010 I Fax 202.393.5510 I MCI Mail: PODESTA I Internet 5088597IJmclmail.c:om



Local Station Ownership Coalition

ABRY Communications
Boston, MA

Act III Broadcasting, Inc.
New York, NY

Argyle Television Holdings, Inc.
San Antonio, TX

Blade Communications, Inc.
Toledo,OH

Clear Channel Television
San Antonio, TX

Ellis Communications
Atlanta, GA

Granite
New York, NY

Kelly Broadcasting Co.
Sacramento, CA

LIN Television Corporation
Providence, RI

Malrlte Communications Group, Inc.
Cleveland, OH

Outlet Communications, Inc.
Cranston, RI

Pappas Telecasting Companies
Visalia, CA

Providence Journal Broadcasting
Corporation
Providence, RI

River City License Partnership
St. Louis, MO

Sinclair Broadcast Group, Inc.
Baltimore, MD

Waterman Broadcasting Corp.
Fort Myers, FL
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1 rmtUy .from obtami*ng Mf,y license if surJt, License

2 'UXJfJ1Ij result in' 8'UC1t. person or ermty dinct1Jy or 1114i-

3 redly wmf,1&g, operati*ng, or COftrrolZi1&g, or h.a1mr.g a

4 . CO(J'Ilimb16 intsre8t in, tel8vision stations wh,icJr, h.twe

5 an aggregat8 nai'ional audience reach exceeding-

6 "(A) 35 percent, for any determinatiun

7 1IIdde~u'l&d6r tki8 paragraph, before OM year after

8 the dat8 of enactment of thil· section; or

9 U(B) 50 percent, for any determinat'ion

10 made u'7&der tkil paragraph on or after one year

11 after suck date ofenactment.

12 Witkin 3 years after suck date ofenactment, the Com-

13 mission s1uJlJ, cund'UCt a study on tM operation of tkis

14 paragraph and submit a report to tM Congress on tke

15 . cleuelopmtmf; of competition in tM teleuision market-

16 place and the 'Metl for any revisions fa or elimination

17 of thil paragraph..

18 "(2) MULTIPLE LICENSES IN A MARKET.-

19 U(A) Lv GENERdL.-The Oommis8ion shalJ,

20 prohibit a person or entity from obtaining any

21 license if suck license 'wou,/,d, result in such person

22 or entity directly or indirectly OW'ning, operat-
.-

23ing, or controUing, or having a cognizable inter-

24 est ·in, two or mare television stations within the

same television market.

I
I
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"(B) EIcgPTION J'OR JIULTIPLE UHJ' ST.A-

TrONS dJ.VD I'OIl UH7-V1D' COIIBINKrIONS.-!Vot

~i1&g.sul1pfJragraph W, the Commissitm

sJr.al1, 1&Ot prohi1Yit a penon or entiiy from di

rectly or indireclly 0'UJ1&i1&g, qperai7,ing, or con

trollNng, or ha1Ji1lg a cogn~ i1&te1"est i1l, two

te1evisitm statrion8 with.,", the 8am8~

manm if at kart OM of such~. is a U1D

~~ the Commissiorl determi'M3 that

pennitti'l&fl such uumersJr.ip, operation, or control

·will Ita"'" competition or wilJ, harm tke pre$er

vai'ion of a d";1Jersit'y of media 'Voices 111 tM local

te1evisitm market.

"(C) EXCgPTION POR VHF-V1D' COMBINa.

TIONs.-Notwithstalnding sul1pfJ.ph W, tke

. Commi#ion. may p~it a pe1'3O'B or entriiy to

directly or i1&diredZy own, operate, or cmdnJ4 or

1r.aW a cogn,UahZe mterest \1&, two VID'~

statrion8 witn:i.n the same~ mm*et, if the

Commissitm determines tho,t permitting suck

ownership, operation, or control un1/, not harm

competition aM will not harm the preservation

of a diversity of media ·voicesin the local tefe

vi.riun market.
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1 "(c) Locu CRoss-MEDIA OWNERSHIP LJJIITS.-In a

2 proc8tJdi1&g to grant, rrmeU1, or authorize the fJ83ign1Mf&t of

3 any stai'ion license under thu title, the Commission may

4 deny the applicatitm if the Commi88ion determi'l&a that the

5 CombiMtion.. of such statitm aM 1'1101'8 than OM other

6 'TU»Ibroadcast media of ma.v comm~ 'U1OUld TUUlt

7 in an undue CO'IIC87Itmnon ofmedia 11O'ica in the rapecti'V6

8 local mtJrlc8t. In consideriT&g fJ7I/Y suck combi'1&tJ'Hm&, the

9 CommWion sMJ1, Mt gnmt the applicatitm if aJ], t1t.e media

10 of -mass C077I1n1m1cai'ion 1" such local market U1t1Uld be

11 0101&6tl, qperat8d, or controlled by two or fewer perso7I$ or

12 entities. This subsectim& shaa -not comtitute autluJrity jar

13 the CommisWm to pTeSCribe regu,la;tiqns ccmta1,"1,"tng local

14 C1'O&!-meclia ~ip l'Imitations. The Commiuiml may

15 not, U'I&der the mdhority of this~, requ.,,"r8 any per

16 son ar entity to divest itselfof rmy porlitm ofa:rr.y combi1lG

17 non of stantmB a'fld otlter media of mall commtmicaii0n8

18 thai w.cJr. person ar entity owns,~ or etnrhTJls an

19 the date of~t of this sechoft U1Ilea sucJr,~ or

20 entUy acquifU another station or other 1Mdia ofma.v com

21 m1mlcaW1r&s after sucJr. date -in such. 1JJcal market.

22 "(d) TR&VSITION PROVT8IONS.-Any provision, of any

23 regulation prescnOed before the date of enactment of this

24 section that is i'T&C011.Sistent u,'.;,th the requirements of this

25 seetiun shalL cease to be effective O'n such date of B1UJCtment.

HE 1555 RH--.1
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1 The Commission sIu1JJ, complete all actions (incl'Ud'lt1&g any

2 'recof&Siderai'ion) 'necessary to amend ii:J regulatioTt.s to con

3 form to fM~ts of tAu section 'not later than 6

4 'months after suck dIJte ofenactment. Notking in this uci'ion

5 shall be COfIItruetl to pr'Oh..ibif· tJr.s conn~ or rmewaL

6 ofany telmri8im& local m.o.Tkeli"4 agreement th,a,t is in ejfed

7 on suck dat8 of mad7nent cmd th,a,t is m compl.Umce with.

Comm=um~ on such. date.".

9 (b) CONPORJlING iJJ[gNDDNT.-8ecWm 613(0,) of the

10 ..4ct (47 U.S.C. 533(a)) i8 repealed.

11 SEC. 363. FOBElGN INV1lSTM1lNT AND OWNERSBIP.

12 (a) ST.:!TION LICENSES.-8ection 3IO(a) (47 U.S.C.

13 310(a)) is amended to read a:sfo1lt:ruJs:

14 "(a) GR.4.i.VT TO OR HOLDING BY FOREIGN GoVEBN

15 Jf.ENT OR JlEPRE8.BNTATI'IE.-tVo station l1cen8e requ""ired

16 u:nder title ill of tAu Act shall. be grcmted to or 1teId by

17 any foreign gown&'IM1It or amy 1-epraentanve tMreof. This

18~ shalJ, 1&Oi apply to LicmIes issued U'J'&tler w.ck

19 ternu cmd otmditiom a8 thB COfMII,iIMn may pre8C1ibe to

20 mobile earth. staRons 8'1&f1046d. in occasioML or slwrl-term

21 tra'1l3missions via satellite _of audio or television program

22 material and au::r:iJliary sigr&al8 -if such tra'M11&is3io'ns are

23 notitntended jar direct reception by the general public -in

24 the United States.".
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&c:tior& 302. Broadcart 0fIIMI'Ihip
Sect:iOI1 302 am_. TItle m of the CommUDiatiou Act by iD

sertiDIr a DAtW sdoa. 331 ..wr-iDI bm.dClst ownership.
Sec:t1GIl 331, IUbject to the ratdc:tiou~ in~ section,

prohibita the CcJmmiteion tram~.. or eafcm:ing ., repla
tiOJl which proJdbJta or J1mita. OD a natfoDal·.or loca1 buia, a H
ceDaee ftaal bokftDc .y form of ownership or other interest in two
or mare broed.cut 1Md.. or in a broadcUt station my other me
dium of mua COIDDlUJW:a1:ioI1. Thia section also prohibita the Com
migjon from ~iDr or lDfo~ .y rep1atiOD which pro
hibita a perIOD. « t81:ity froa~o~ or controWnc two
or m.on MWWD t4 broadcut statlou or from. 0WDiDr, operatiDg,
or c:ontIal1IDI a utwark of broadcast atatioD.a md any. other me
dium of... CllIIDJIl111l.tcldioDl.

For.pupotee of tbia aectioD, it ia the intID.tIoD of the Committee
that -m.dl1UI:l of _ COIDJIlunication- in a siTeD local· m.arket
shall iMlude only racUo mel teleUion b1'08dcUt staI:iou liceued.
to c:ammuDitiel in the marbt. daily newspapers pub1ilhed in com
munities in the marbt, and cable te.levi8ion or other equivalent
video d.eliYer1~ wbic:h sene commUnities in the market.
The Committee iDteD.da that the ownership Nltrictiou contained
in section 33'1 apply 01111 to the acquisition of media outlets and
not to the creadoD of new media outlets. .

Sectioa. 33'T(bXl) ia iDtcdecl to eUmjn·te cur.reJ1t limits placed on
tel..... audfellce utiOllwida and to place new limits on owner
ship of telftiIiDn statfon. by a siDlie entity at a naticma1 audience
reaCh ezceediDc 35 peft8Ilt for the year foJlo~ enactment of this
sec:tion and, a4er one )'aI'. to SO perceDt of the national auciienc:e.
This Hd:ioA does not cbup the metbodo1oa:Y for calcuJating ."na
tional auclieDc:e rach- carrIID.tly employed by·the Commjssion. For
example, currently, the audience reach. of UHF statiou is dis-
counted.. This "UBI' :~roPriately ref1ec:ts the technical
and ...ue bllJlfflcapl a to UHF tae:ilitles and the Com-
mittee cloeI not: .m.ioIl the OBI' d1Icount calcu.lation will be
m.ocWJAMi 10 .. to bDpMe tile objec:ti:ves of this section.

This MCtioIl cltrecta the Commiuioll to conduct a study of the op
eratIoD. of t:lwIe DatioDal 0WUl'Ihip limitatioDl and. to submit a re
port to~ on the .....pment of competition in the tel.
viaiaIl~ aDd tile aeed, if any, to rmm tbese UmitatioDL

Sect:Iaa. 33'7tbX2) ... rartb. the c:irc:am8taDc:l UDder which one
entity may OWD or 0I*'U8 two teJ.eUon statfou in a local market.
The CwmUtee beIWreI that silP'iftcaDt chaD.ps in loca1 video mar
ketI, wbid1 includem- in the number Of local television sta
Q.ou mel otbc multichannel competitors, require suhatantia1 de
regulation of the local te1m.sion ownership rules. This is especially
true with respect to UHF stations which continue to operate with
significant technical and economic hanciicaps. The Committee be
lines that these D18.l'ket deve!opmcmts require substantial deregu
lation of local station ownership and greater reliance on market
place forces to auure vigorous competition and diversity. Permit
ting common ownership of stations will promote the public interest
by barnessing operatiDi eiBciencies of commonly owned facilities.
thereby increasing competition and diversity. =
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Sub~ (B) cruteI a stroaa PJ."MIDDptJoA ill faft!" of UHFI
UHF 1M UBFIVBF combinett... -The Cmnnfl+ee "DOt: eDn
lion that this secticm will be td:iJfMli by the Comm_oa. to impose
a cue-by-eue nniew pl'OClll. ••·tbe e-ittee GIIectI that
the ComIniMim', nrriew of OBI . ud. tmrlVBl' COIII.biDatioIl
will be triInred oaly where tbere if md8:D of harm to competi
tiOll aDd aITersity, e.r., where there is a cluIpr or unciue COll-
centratioll. .
S~ (C) clarifIM that the. Commiuioll may Ilso~t

VJ:f81V'S1 CombiDatiou wben it~ tbat daUic 10 will not
harm CGIUCitioll aDd. dmnitJ. UaJUr.e the~ in &'901" of
UHFIUBr aDd UHFIVBF combiDatiolll, the Committee envisions
the CommjMion's review Wlder subparqraph (0) will be on a caae
by-eue buis.

SubMct:lon (e) permits the QmtmiseiGG" a.nder certain cir
~to~COllIider COIlClIIltratlalll of local JUdia iD.teI'eIta in
p:=dJDII to put, rea.ew or a.utbortM the UIiID.JDent of staUon
licIDHL fD a pJ:oceedJnr to paIlt, reuew, or av.1iIiodse the UIIip.
mea.t of aD1 station licea.M UDder this title, the Commipion may
deny the application if the CammiuiOll cletermiD.. that the com
biDatfon of Such statioll and more than au otber DOll-broadcast
media of IIIU8 commUDicadcm. wouJd. l"8IU1t ill aD W1Clue ClXlC8Dtra
tion of JMdia 'IOices in the ~ped:lt. local marbt. The C0mmis
sion sba1l not~t app1icati.ons that wouJd. reIU1t in two or fewer
persoIlI or entiti_COIltroDinr all the. media of IDUI cammUDica
tiems in the market. This section does not coDat:itute authority for
the Commjsaion to pracribe ~IUI CODeajn;nr local c:rou
media ownershilJ li:mitatioDa. Further, it is not the intent of the
Commjttee to require dtYeRiture of aDy aistiDc interests., but the
CommiMiou may condition the PDt of aD. ~pP1ic:atioD. to acquire
a4ditioDal media interests. The Committ. int8Dda this Umitation
to babu1ce the n'" of OW'llers of medla properd_ and the historic
interest in maintaininr a diversity of 'Oicee in the media. The
Committee bellims that these prcmaiolll ~t appropriate con
soJidatioa of media properties to occur while maintaininr several
iD.deDeDclent 'IOices ill each 1oc:al market.

SUbMaI:ion (d) clarifies that auy Commiujcm rule presc:ribed
prior to tIM date of .,·c:t:mea.t of tIM letPllatfon thai is mamsiltent
with the~ of tbiI section is 6:tmt1y repea.led on the
date of _adm_to It is the Committee', intAtnt:ioD that rules nee·
8SI81'1 to implement the~ of the kt ,COIlClII'DiJlI broadt:ut
oWMl'lbip be 6.DaJfzed witbin * moatbs of ••eRMGt. ApiD, the
Committee aoteI thai in~ Umits ill owaersbip, it S'P«ift
cally bu aot c:baDpd. the CommiuiOO" c:a.mDt: m.etbodo1atI1 of cal
c:ala_ or attribUtiDr OW'DeI'Ihip. The Conmri++- does not enn
sioD eM CommiMjoD., either in peadfnr m....;::J~inpon
te1ftiaioa OWIlersbip_aDd attributiaD I1:IU:ldardI, changes in
its rules wbic:h would iml*ie the objectives of this section.

NothiD( in subsection (d) is to be construed. to prohibit the con
tinuation or renewal of any television local martetiDr agreement in
effect on the date of ea.actD:Lent. The Committee wishes to note the
positive contributions of television local marketing agreements and
to assure that this legislation does not deprive the public of the
benefits of enstinr loCal marketing agreements that were other-



120

wile in~ with eommiPion replat:ioa.I OIl tile date of en
IdID&t of tbia lelielatioa. 12ae ...__ pined~ theIe
~tI haw~ sabetaDtlal rewards Cor both COIIl~
aiel db..,• .utbUU stId:Iou to .., on the air which woU1ci not
otb8rwme 1M able to cibtain tlDaDdng. and saiD( tamng statioaa
which would otberwiM 10 dark.

"'--""'Scc:tion 303. FONip iru1atmat and 0fIIMI'Ship

Sec:ticm 308 I.1IWIldI MCtfoIl 310(&) of the Comm1lllicadou Ad: to
aempt u.a... to mobf.1e -.reb. statiou enppd in occuicma1 or
~ tnn-igion. 'ria sateUite of audiO or telftiaioD. pro
~ mataial u.cl auzi1Iary liFe', if such tl"uniuioaa are not
mteDdecl for cUnct receptioa by the a-eral pubUc in the UDited
St:ateL The e..tttee iDtcdI this pro.tsion to IDIIlpt sateJllte
n~· (SNG) equipmellt frai:D. the prm.ioD.l of sec:tlon
310(&). wbid1a.n~~t repreM!ltattwe tmm. receiv
iD.r .& ndfo .8thn UceUe. SNG termiDaJa are satelU.te eu'd1 Ita
tiona that caD be tnuported to a prGIra1D. Oripufoll lite. either
in the U.s. or in f'oreipi COUDtries, by car, truc:Jt and/or c:ommel'da1
airaraft.

BroacICIIIt ateai.1 or networb owned by a fo~~t,
~ ...e Ium of~t support, or baViD( lOme form
of relauouhil' with the pvDDleILt (which constitute the 'last ma
jority of f'oreip br'CJ8dcUt stations or necwor:U) under earrent law
may be coutrued to be f~ governments or "tepresentatiTes"
for~ of MCtiOl1 310(a). Because of the widespread im~~
siOD. tb&t U.s. Jawim~ an impediment to the operation of SNG
fac:i1ities by foreiID brOaclcut stations or netwOrks, toreiln aumori
ties have~ by taIdDt dODS, or are COD.Si~ taJc:iDI ac
tioDS, that effectively bar or make it more d.iffiCUit1'or the U.S.
media to~ their own SNG termiJ:uL1s within the fontiln au-

. tborities' jurildiatioD.L By ameDdi.nr section 310(a), the ComlDittee
intenda to~ the Commi-ion with ezp1ici.t authority for li
ClID8iDI SNG~ in the UDited States for theM entities that
have some form. of reJationlbip to a foreign government aud to as
sure that U.s. broId.c:aat scatioDs or networks maintain their cur
rent authOrity to operate SNG eqW\Dct in other c:ounl:ries.

Sect:loa 3lO<hX4) of the CommUDlCldoas Act aJJows fonp own
ership of the beWinc COIIlpcy of a radio lic:euaee to ezceed 25 per
cent but it .. tile eommiajon the diIcNtion to~ or deny
the~ ofa u.a. cif tile CommiuioD. finds that the DUblic in
~ wiD. be I8IWCl by the 1'ItUa1 or nm)CBti0l1 of such 1lceDae.. 12
.0\. t1"elItUe OIl Uau1 t4Jecnmm unicatioDl '-tioJl compiled
by the , e-1UIic:Uioas Bar Aaoc:iation m 1993 cor:r8c:tly
in..,. 3lO(bX4) u follows: -Under the termliXthe stat-
ute, tbe eon- must t1nd that a retasal of the llClDle to a
C01D1MIDY in wbid:l alieD owurship in its b.oldi:ng com~y aceeds
the twenty-fmt percent beD.cbmarit serves the public interest.
Thentore, the OIIU is on the Commission to prove that the relaxed.
public interest standard mandates a refr.u;qJ. of the license re
quest. 13 The Committee notes that the Commission has consist.

.-



bMA:!..Brlng New Stations

WFTE ChannelS8, Salem, IN/Louisville, KY (UHF, Paramount)
WORB Channel 41, Louisville, KY (UHF, Fox)

Thomal Ltt4fordis a Salem, Indiana dairyfarmer who Tflceiwda construction permltfrom the FCC In 1990 to build a television station.
He met two ofthe Commission's key criteriafor new licensees: ties to the local community and civic involvement

No Financing
Ledbd slnJggled to find a loan, but nobank tbougbt the station would be profitable enough to risk financing. For three years, Ledford went
back to the FCC for an extension ofhis construction permit

LMA Boosts Value
Howew:r, an LMA agreement with WDRB-Louisville suddeoly made WFTE an attractive investment With a WFTE financing guarantee,
the station received financing, and went on the air in a short period oftime.

Increa.ed competition
WFTE competes with and differentiates itself from the seven other television stations in its market by broadcasting independent and
syndicated pro8J'lD11Ding, as well as live university basketball and football games not carried by the networks or cable channels. Again,
through a joint operating venture, the viewers in Louisville have gotten more diverse programming choices.

KXAN Channel 36, Austin, TX (UHF, NBC)
KNVA Channel 54, Austin, TX (UHF, Warner Brothers)

AfortnerAustin news anchor Mlpedfound KNVA C1ltznM154- a slalion whose construction permit almost expired due to lack ofcapital
to finish construction. KXANentered into an LMA with Channel 54 and brought it on the air.

Hispanic Programming
The f<xmer news anchor is Hispanic, and had an interest in bringing Spanish-language public service programming to the market After
placing two Spanish-language programs 00 the air, the station is now deYdoping a Spanish-language public affairs program in the language.

Unique Children's Show
TwdYe-yeIl'-old Chelsea Hernandez is an Austin celebrity: KNVA provided her an outlet for her program in which she interviews other
kids her age who have developed interesting ideas of their own.

Greater Public Service
KNYA repeats KXAN's 6 and 10 p.rn. newscasts an hour later for those who miss them. The station also broadcasts its own "Weather
Minute" program, which provides 30 seconds of up-to-the minute weather forecasting and 30 seconds of live Doppler radar images.

Outlet for Fledgling Warner Brothers Network
With only four other full-power stations in Austin, there was no station available to carry the new Warner Brothers Network, or for that
matter, many other syndicated programs. KNYA is bringing more choice to Austin viewers and more competition.



ItIltiODJ saved From Financial CrI.H!..More program Choices for Viewers

WOTV Channel 41, Battle Creek, MI (UHF, ABC)
WOOD Channel 8, Grand Rapids, MI (VHF, NBC)

worv, the ABCajftJJale, was squeezed by competitionfrom an overlapping ABC affiliate, the entrance ofnew stations into the market,
and incrwased programming costs. Even after eliminating its local new" programming and laying off21 news staffers the station
continued to lo"e more than $1 million peryear. Without drastic action, the station would have gone dark.

Salvaged by LMA
In 1991, worventered into an LMA with the NBC affiliate in Grand Rapids. warv is once again producing local news programming
at 6:00 p.m. and 10:00 p.m. and after a four year effort, is once again profitable.

As a healthy station once again, worv has become an active force in community affairs, sponsoring many civic activities and events in
Battle Creek and Kalamazoo.

KXTX Channel 39, DanasiFt Worth,TX (UHF, Independent)
KXAS Channel 5, DallaslFt Worth, TX (VHF, NBC)

Before its LMA with KXAS, KXTX Channel 39 was a mtuginal bU8iness, a struggling independent station competing with 15 other
stations, including major independent group owners Paramount andFox. It had no real news programs, veryfew viewers, big debts
and no viable future.

Station Turned Around by LMA
After entering into an LMA with KXAS, KXrx was able to pay all of its bills and regain its financial footing. The station airs KXAS's
6 and 10 p.m. newscasts at 7 and midnight -- the first newscasts at those times in the DallasIFt. Worth area. KXrX's LMA allowed it to
provide seven hours oflocal election coverage. On election night, the first wall-to-wall local election coverage in the history of the market.

WWHO Channel 53, Chillicothe, OH (UHF, Warner Brothers)
WCMH Channel 4, Columbus, OH (VHF, NBC)

ChilJicothe's Channel 53 was poorly operated and inflnancial distress. The station found help in WCMH-Columbus. After entering into
an LMA with the ColumbU8 station, Channel 53's programming sprung to life. Consumers in the station's market now have access to
programming that otherwise would not have been available.

10 o'clock News
CbaDDel S3 added locally-produced daily newscuts (the first 10 p.m. newscut in the area), totalling 3.5 hours a week. It also opened a news
bureau in Chillicothe and is slated to begin producing weekly community affairs programs. PSA's are produced in-house and aired regularly.

Local Sports
Sporting events of local interest -- Ohio University football and basketball, and Columbus Chill hockey -- have been added to the schedule.
School closing announcements are computer generated and scrolled across regular programming.

Children's Programming
Another addition to Ch8IUlel S3 since its LMA with WCMH·Columbus has been locally-produced "Kids S3" segments which airs within
children's programs between 6 am. to 9 a.m and 3 p.m to S p.m. These segments feature a host who uses humor and graphics to educate kids
on a wide variety of subjects.

More Jobs
Loc8l jobs in traffic, news, technical operations, promotion and sales have been created.



LMA's Inc...... News, Public S.rvice Programming

WEVU Channel 26. Bonita Springs, FL (UHF. ABC)
waSH Channel 20. Ft. Myers, FL (UHF. NBC)

CJranMl26 did not have a viable new" department It could not afford the capital expenditures necessary to establish one. However,
after entering into an IMA with an WBBH-Ft. Myers, the news departments combined, and eqUipment became more affordable when
spread and shared among the two stations.

4 and 5 p.m. News
As the bottom-rated television station in the madcet for more than ten years, WEVU could not afford a real news department. An LMA with
WBBH, however, provided WEW the opportunity to provide in-depth local news coverage for the first time. The combined news staff
increasedfrcm 24 to 70. and the station added two men news bureaus. The stalial is serving the public by offering newscasts at times other
than the traditiooal6 and II p.Ol. slots. Channel 26 now provides its market's first 4 to 5 p.m. local newscast, and is gearing up to add the
first 7 to 7:30 p.m. local newscast. And WEVU supplements WBBHs newscasts, which are the 2Dlx source of news for all the cable
companies in the market.

Extensive Election Coverage
WEVU also has access to satellite trucks throush WBBH, which recently contributed to its recent election coverage. The station
broadcasted from election headquarters and candidates homes, and sent crews to cover the governor's race and Sen. Connie Mack's re
election bid WEVU also had a computer at the station which provided up-to-date election information, which was then broadcast through
breaks in programming, and scrolled across the screen during regular programming. Without the LMA, this amount ofcoverage would
not have been possible.

WOIO Channel 19. Cleveland. OH (UHF. CBS)
WUAB Channel 43, Cleveland. OH (UHF, independent/Paramount)

In Cleveland, WOIO Channel 19 was a victim ojthe network affiliation switches lastyear - it was dropped by Fox in javor ofChannel
8. At the same time, an independent station, WUAB Channel 43, was facing declining audience shares.

More Localized Programs
By entering into an LMA both Channel 19 and Channel 43 have increased the quantity and quality of their local programming. Channel
19 has been able to affiliate with CBS and his inw:.*dmillions eXdollars in initiating a new local news service, employing over 100 people
and producing morning news inserts and two evening newscasts -- one at 6 p.m. and another at II p.m. Both stations have increased their
public service to Cleveland residents, having substantially increased their hours of locally-produced programming.


